Chanel's Beauty Boutique
In Sephora

A tour of a WebCollage Implementation
of a manufacturer boutique

Be Everywhere




Introduction

This document provides a guided tour of the Chanel manufacturer boutique within the
Sephora Web site.

Known for its classic couture and famed fragrance, Chanel needed to support its channel
partners — retail stores worldwide — and help them sell its products online. Chanel wanted
every shopper on every retail site to benefit from their branded customer experience, which
includes highly stylized brand presentation and a set of beauty advisory tools.

To do so, the manufacturer used the WebCollage solution to offer its retail partners worldwide
an online boutique, which they would be able to integrate into their Web sites. This tour takes
you through one such boutique, located at the Sephora beauty site.

You can start the tour by directing your browser to http://www.sephora.com/, and following
the instructions on page 3.

Business Objectives
Chanel set the following objectives for launching the project:

» Expand Brand. Chanel wanted to increase and maintain its brand presence throughout
their distribution channels.

» Understand the Customer. Chanel wanted to better understand customer buying behavior
at retail partners — information which they did not have in the offline world.

» Support the Channels. Channel wanted to strengthen its relationship with its retailer
channel partners.

» Increase Sales. Chanel wanted to increase its channel sales by offering better shopping
experience to its customers.

» Improve Customer Satisfaction. Chanel wanted to improve customer satisfaction and
reduce product returns by offering sophisticated beauty advisors.

Business Needs
Chanel identified the following needs for a successful implementation:

» Integrated Presentation. Integrate the look and feel of the Chanel boutique with the
shopping experience at retailers’ site to present a seamless customer experience.

» Brand Control. Provide Chanel with full control over its brand and presentation.

» Integrated Shopping Experience. Integrate with the retailers’ shopping cart to facilitate
seamless buying experience for products offered at the Chanel boutique.

» Integrated Reporting. Provide both Chanel and its retail partners with visibility into user
buying behavior.

Technology Requirements
Chanel identified the following requirements from a software vendor:

» Easy for Retailers. Chanel deemed it crucial to minimize IT effort at the retailer’s site, and
specifically wanted to avoid requiring retailers to engage in a significant development effort
or to implement new software.

» Easy for Chanel. Chanel wanted to leverage their investment in Web development tools
and in their Web applications.
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Low Maintenance. Chanel wanted to ensure loose coupling between their systems and
their retail partner systems, and specifically to ensure that changes to the boutique
(including addition of new functionality) does not require changes to the retailer systems.

Scale. Chanel needed a solution that allows them to package their boutique once, and
leverage it across their retail partners worldwide. Ad-hoc implementation with each partner
was considered impractical.

Integrate with Existing Infrastructure. Chanel wanted to ensure that the solution works in
their existing commerce environment.

Retailer Technical Requirements

Chanel has also researched their channel partners’ needs, and collected the following
requirements:

Low Cost. It was crucial for retailers to be able to integrate the boutique with low set-up
and maintenance costs.

Retailer Brand. It was important that the user sees a seamless retailer environment, which
includes the retailer's shopping environment and the Chanel boutique. It was specifically
important for the retailers that the user sees their URL, and that any dynamic and
personalized pages that they have on their site (e.g., “Number of ltems in the Cart”) are
preserved as the user navigates in the boutique.

Shopping Integration. Retailers demanded complete, seamless and easy integration with
their shopping cart.

Pricing and Availability. All product pages should be served with up-to-date price and
availability.

Follow the Tour

To see how those requirements were being addressed by WebCollage, take the tour in the
following pages, which guides you through the Chanel boutique at the Sephora beauty site.
The tour illustrates the different aspects of the Chanel implementation.

To start the tour, direct your browser to http://www.sephora.com/, and follow the instructions
on page 3.
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Sephora’s Home Page

Sephora.com: Makeup, Skincare, Fragrance - Microsoft Internet Explorer

J File Edit Wiew Favorites Tools  Help &hend

J Y = it | Qi search (G Favorites £ #History ||%v = B -

J.ﬁ.gldress IE hktp: | e, sephiora, com/

W SEPHORA STORES & EVENTS

“ S E P H O RACO M HOME | MY ACCOUNT | SHOPPING BASKET | SEARCH ﬂ

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

Welcarne, Pleaze Sign In or Register,

Shop Sephora

fragrance
makeup
skincare
bath & body

tools & accessories

gifts

vsee our holiday gift ideas

spread some cheer

There’s still time to put a smile on her face with the perfect present.

henefit

BeneFit Kitten In Paris Bath Bundle, $15

The purr-fect gift for girls of all ages: a lily-
scented diamond-shaped soap on a string of
pearls with a qgirlie pink shower cap.

D euv

BRAND FINDER @

| cHANEL ~®

-

<2 ORDER IN TIME
+ FOR THE HOLIDAYS

$5 off FedEx

shipping through
December 215t

FREE STANDARD SHIPPING
OM ORDERS OVER 560

FREE GIFT PACKAGING

eGift

the perfect
last minute gift

Ernail an egift certificate
from $10 - $250

top sellers re=eal

Women's

Stila Holiday Lip & Eye
Palette #2

Fresh Sugar Face Paolish

Balph Lauren Glarmouraus
Sephora Collection Wiolet LI

l_ I_ | @ Internet 4

Points to observe

A Sephora is a highly sophisticated brand-aware commerce site.

B Customers can navigate directly for the Chanel boutique, or search Sephora by product name.

To continue

Select “Chanel” from the pull-down menu, and “Find It"
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Chanel Boutique at Sephora

a Sephora.com: Makeup, Skincare, Fragrance - Microsoft Internet Explorer ;|g|5|
J File Edit  Wiew Favorites Tools  Help &Send ﬁ
J dBack - = - G} #al | QhSearch [GlFavarites & History | By S [ -

J Address IE htkp: j fwww, sephora. com/brands/chanelfcontainer, jhkml?_requestid=133334 j fl}Gn

SEPHORA STORES & EVENTS

“ S E p H O R A_C O M HOME MY ARCCOUNT SHOPPIHG BRASKET SEARCH - 1=

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

CHANEL

CELEBRATE THE SEASON @ [
b OWHAT'S NEW

HOLIDAY STARS 2001 » SPIRIT OF CHANEL
GIFT SET
The ultimate gift for the ultra-feminine woman. Bright, » FRAGRANCE @
festive jevwel-toned satin makeup tote holds three party by MAKEUP
eszzentials: Instant Mascara in Black Black complements
Glozzimer and Mail Colour in Pulzar, b SKIN CARE
e v s [ |
|&] pone |4 1rternet 5
Click

Points to observe
A This is the main entry point into the Chanel boutique. Other entry points are also available.

B Sephora controls and owns the “container” pages, and manages them with their standard Web system.
The only effort required from Sephora to incorporate the boutique was to add a single tag to their page.

¢ Chanel owns and controls the boutique within Sephora, and can offer seasonal or other promotions. It
is thus very likely that the promotion you see on the screen is different from the one in this page.

To continue
on the “Fragrances” link at the right hand part of the screen.
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Fragrance Section

ephora.com: Makeup, Skincare, Fragrance - Microsoft Internet Explorer
J File Edit Wiew Favorites Tools  Help &hend
J dBack - = - G} ) | ‘Qhsearch [GFavarites £ #History | - S -

L=
[ = |

J Address IE :-.ttp:,l',l'www.sephora.com,l'brands,l'chanel,l'container.jhtml?_”sml|nstances=http:,i,isynchcator.chanel.cu:um,isephorajmy-chanel-mml;i ﬁ’&-n

# SEPHORA STORES & EVENTS USTOMER SERVICE

@ “ SEPHORA_COM HOME MY ARCCOUNT SHOPPIHG BRASKET SERF!II!H-

| BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

FRAGRANCE | MAKEUP | SKINCARE |
A WHAT'S MEW SPIRIT OF CHANEL FRAGRANCE MAKEUP SKIN CARE GIFTS AND ADVICE
CHAMEL N®S COCO  ALLURE MORE CHANEL FRAGRAMCES

CHANEL

"RAGRANCE

E

SEE ALSO: FIND A CHAMEL FRAGRANCE
What's Mew
e —— lect afi -
The Innoy ations o Ise B 2 agranee —I LI
i | . . . . . i —~

|@ http: e, sephora. comfindes, jhtml |ﬂ Internet 4

Points to observe

A As the user navigates within the Chanel boutique, they continue to be in Sephora, but receive new
Chanel pages.
The customer sees the Sephora URL throughout the buying session
Chanel has full control over its brand presentation, and features highly branded and rich customer
experience, which helps drive the value of its products.

To continue
on the “Chanel No. 5" bottle in the middle of the page.

© 2002 WebCollage Confidential




Chanel No. 5

; Sephora.con: Makeup, Skincare, Fragrance - Microsoft Internet Explorel

J File  Edit  Wiew Favorites  Tools  Help &hend ﬁ

J dBack + = - (D ot | Qhsearch [GelFavorites & HHistory ||%v = -

JHQ\:'WES.IE http:,l',l'www.sephnra.cu:um,l'brands,l'chanel,l’cnntainer.]'html?_wsmlinstances=http:,l',l'syndicator.chanel.c0m,l'sephora,l'my-chanel-minij @GD

SEPHORA STORES & EVENTS CUSTOMER SERVICE

“SEPHORA_COM HOME | MY T | SHOPPING BASKET '_-'-EFIF:IZ:H-

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

CHANEL
SKIN CARE GIFTS AND ADVICE

WHAT'S MEW SPIRIT OF CHAMEL FRAGRAMCE MAKEUP
CHAMEL NS COCO  ALLURE  MORE CHANEL FRAGRANCES

CHANEL N°5
SHARE THE FANTASY

Select from the CHANEL N°5 collection:

L *
pl- »

a

l_ I_ |4 Internet

Points to observe

A

Sephora servers serve the “container” pages, so Sephora has full visibility into the user navigation within
the boutique, and can associate it with other user activities in the same session.
Chanel servers serve the boutique pages, so Chanel has full visibility into the user navigation within the

boutique.

To continue
on “Fragrances” on the right hand side of the window.
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Chanel No. 5 Fragrances

a Sephora.com: Makeup, Skincare, Fragrance - Microsoft Internet

J File Edit  Wiew Favorites Tools  Help &Kend

J dBack - = - 2} 74l | @5earch [(GlFaverites & #Hiskary |%v = -
J Address IE ading¥e3dchanel_no_S5%26prod®s 3dFRAG~language!en-us!location!us\pagelD null~G 1 07 7I04AC2C9F 1 129, 33,32, 124~generalj ﬁGD
W SEPHORA STORES & EVENTS W CUSTOMER SERVICE =

“SEPHORA_COM HOME | MY ACCOUNT | SHOPPIHG BRASKET SEHF!IZ:H-

GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES
WHAT'S NEW SFIRIT OF CHANEL FRAGRANCE MAKEUP SKIN CARE GIFTS AND ADVICE
CHAMEL NS COCO  ALLURE MORE CHANEL FRAGRAMCES
4 CHAMELN®S
CHANEL N°5
FRAGRANCES
1 |
HOW TO USE: C—
e
T,
i i il |
CHANEL
: Click
@ B i 0 e
— { m— j
|&] pone I_l_lﬂ Internet 4

Points to observe

A Only products sold at Sephora are displayed

B At any relevant point in the boutique, the user can select a product and proceed to buy it at Sephora.
This is an example of an integration point, and specifically an exit point from the Chanel boutique back
into the Sephora site, transferring the selected product to Sephora’s Web systems.

¢ Before yielding control to Sephora, a page request is made to Chanel, so Chanel has full visibility to the

products that were selected for purchase.

To continue
"Proceed to Buy” on the Chanel No. 5 Toilette Spray.
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Chanel No. 5 Perfume Spray Product Page

/3 sephora.com: Product - Microsoft Internet Explorer N =101 =l
J File Edit Wiew Faworibes Tools  Help &hend - ﬁ
J smBack -~ = - ) b | Qhsearch [ Favorites & @ History | By S -

J“f_‘f‘* @-h&ﬁ%vﬁﬁﬁeﬁhﬁra:eﬁmfbﬁaﬁdﬂehﬁﬁ‘pmduct.jhtml?productID=FWNDSD4D j ao

W SEPHORA STORES & EVENTS

“ SEPHORA.COM HoME | wy

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

CHANEL

WHAT'S NEW SFIRIT OF CHANEL FRAGRANCE MAKEUP SKIN CARE GIFTS AND ADVICE

CHANEL N°®5

EAU DE PARFUM SPRAY

An elegant, luxurious spray closestin strength and character to the parfum
form. Eau de Parfum is long-lasting and highly concentrated,

The sleek, beautiful signature bottle is perfect for travelling.

Ta arder, pick a quantity and dick an "Place in Basket"

4 BACK TD FRAGRANCES Click

PRODUCT NAME ITEM # PRICE oTY. FAVORITES BUY
[ ]
sz ® o1 52 Fo 0 sl Ghgwme
P, A — Add to My T |
@] Dane i@ Internet 4

Points to observe

A Sephora systems receive the selected product id as a URL parameter in the right context and session,
making it easy for them to process the request. At that point, product id translation may also occur.
For transfer of more complex data (such as configuration data), XML-formatted data can also be posted

to Sephora.
B The data on the product page includes the up-to-date Sephora item numbers, prices and availability.

¢ Other Sephora features such as “Add to My Favorites” are also enabled.
To continue

"Place in Basket” on the first product (1.20z) to add it to the shopping cart.

© 2002 WebCollage Confidential 8



Sephora Shopping Basket

/3 sephora.com: Shopping Cart - Microsoft Internet Explorer

J File Edit Wiew Faworibes Tools  Help &hend

J Back + = - () ot | Qhsearch [ Favorites & @ History | B S -

J Address @ httpeffwawie, sephora, comfbasket/Cart, jhkmlr _DARGS=%2Fincudes: 2FOrderForm, jhkml, 2
SEPHORA STORES & EVENTS

CUSTOMER SERVICE

“ SEPHORA.COM HOME | MY A

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES

shopping basket

BILLING INFO

n SHOPPING BASKET SHIPPING INFO

Get more inforration on zhipping prices % tirnes, gift packaging, and security & privacy,

CONTINUE SHOPPING

—@| CONTINUE SHOPPING | @

What is QuickCheckaout by ACL?

MUuSt-haves:

SHOPPIHNG BEARASKET

GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

Sign In

CONFIRM ORDER

PROCEED TO CHECKOUT

Dezcription Itern # Price o] TH Armt, Rerove
——@CHAMEL CHAMEL M® 5 EALl DE PARFUM SPRAY 1.2 oz 43711 $52.00 |1 $5z.00 I-
If you changed any quantities or removed [T subtotal:  $52.00
itern, please press the recaloulate button, i 5
#* FREE SHIPPING oM ORDERS OWER $60

RS TR TR S T
R et B B T s P e 8

Evelash Curler $13

s Philosophy Kiss Me /.5 oz Kiss Me / Shu Uemura
= $10 !
T,
e %
_/"--‘1\!_‘

PLACE IN BASKET

|@ hikbp: e, sephora, combrowse/product, jhkmi?product Id=P3119

Points to observe

| Kl

s
w
|_|_|° Internet

A Sephora’s shopping cart contains the right product name and price, and allows the user to change

quantity.
B The user can continue shopping or checkout and buy the product.

To continue
“Continue Shopping” on the left hand side of the window.
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Chanel No. 5 Fragrances

/3 sephora.com: Makeup, skincare, Fragrance - Microsoft Internet Explorer -

J File Edt ‘iew Favorites Tools Help é!gﬂdl

J smBack « = v () ot | {Qhsearch [ Favorites & @ History ||%v = -

J Address @ nding=3dchanel_no_5%:26prod¥:3dFR A G-languagelen-ustlocation!us pagelDinull--G 1 07DEZA4592 70! 129.33.32.124~generalj f} G0
W SEFHORA STORES & EVENTS W CUSTOMER SERVICE

“ SEPHORA_COM HOHME MY ACCOUNHT SHOPPIHNG BEARASKET '."-EFIF:II!H-

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

CHANEL

WHAT'S MEW SFIRIT OF CHAMEL FRAGRAMCE makeur @ SETH CARE GIFTS AMD ADVICE
CERES SESEARCH DIAGNOSE YOUR s @fesstotreotisstons THER-TREATIE T

*CHANEL N°5
‘ FRAGRANCES [ctick]

1
HOW TO USE: —
=
£ CEIE SN !
| I'.H:\.;EL I

[«] [>]

|@ hitbp:ffsvndicator . chanel. comfprec_diag. aspi _wsmlpageserver037_wsmidata=instance=http://svndicator . chane % |° Inkernet

| Kl

Points to observe
A The “Continue Shopping” button returns the user to the right location at the Chanel boutique.

To continue
"Makeup” and then “Diagnose your Skin” to proceed.
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Precision Diagnostic Tool

43 sephora.com: Makeup, Skincare, Fragrance - Microsoft Internet Explorer

J File Edit Wiew Faworibes Tools  Help

&Send

J sBack -~ = - () ot | {Qhsearch [ Favorites & @ History ||%v =

v

J Address @ http:,I',I'www.sephora.cu:umIbrands!chanel,l'cnntainer.jhtml?_wsmlinstances=htt|:u:,I',I'syndicator.chanel.cnm||'sephnrajmy-chanel-mini:ﬂ ﬁ’GD

FRAGRANCE | MAKEUP | SKINCARE

WHAT'S MEW

SFIRIT OF CHANEL

INSTRUCTIONS:

BATH & BODY | TOOLS & ACCESSORIES

FRAGRANCE
CERJ.ES. RESEARCH

CONTALT AND
EMVIROMNMENTAL SEMSITIVITY

MAKELP

SKIN CARE

4 BREAKOUT TENDEMCY

—

GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

CHANEL

GIFTS AND ADVICE
DIAGNOSE YOUR SKIN  FRECISION COLLECTION OTHER TREATMENTS

&

LO55 OF
RADIAMCE
OR DARK 5POTS

FACLAL

7 WRIMKLES

5 SUN
4 < SEMSITIVITY
Frequent
Fre quent L
9 Ciceosional il
hans
Ciccasional Burns,
DRYMNESS than lons
Exirema Mone
Mone lm:.eﬂ:il'p.
mrely burns
Moderate
Slight Slight
Modarale Hone @ Mone
MHone Mone
Slight
" [-Zone
CIUNESS 1 Shiny Moderahe
- all ovor
Firstsigns
line= oround
HERE o lips
Uindereye Crynass, lines and
circkes, wrinkles around
pulfiness the eyes
]

| SuBMIT |

|@ Done

Points to observe

l_ l_ |4 Internet

OR LO3S
OF FIRMMNESS

| Kl

A This is a Chanel's Advisor tool, which recommends products based on skin characteristics entered by
the user. Those tools are also often called Recommenders or Configurators.

To continue

Fill in the skin details as shown in the next page.
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Precision Diagnostic Tool - Full

/} sephora.com: Makeup, Skincare, Fragrance - Microsoft Internet Explorer

J File Edit Wwiew Favorites Tools  Help &Send i

J daBack ~ = - Q) at | Qi Search [ Favorites & #History | By S -
J.ﬂ.gldress @ http:waw.sephu:ura.c0m,l'brands,l'u:hanelp’container.jhtml?_wsmlinstances=http:Il'll'syndicatnr.chanel.com,l'sephora,l'my-chanel-mini:j @GD
e - |
FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT
WHAT'S NEW SFIRIT OF CHAMEL FRAGRAMCE MAKEUP SKIM CARE GIFTS AMD ADVICE
CERLES RESEARCH DIAGNOSE YOUR SKIN FRECISION COLLECTION OTHER TREATMENTS
CONTACT AND 4 BREAKOUT TENDEMCY
ENWIROMMENTAL SEMSITIVITY
. SUN
) ®e 2 SEMSITIVITY
Frequent
. Burns,
INSTRUCTIONS: Frequent . Crerskianal o "mE::r
S— Cieensional L'F|||rn:.,
S, Extmriy Mene I. a 6 RADIANCE
Mone h’-'“'_-‘g”"l'- OR DARK SPOTS
. mreh s . Modmule
Slight Slight
Modarate Mone @ Mone
[ ] MHone Mone [ ]
) [-Zone Slight , FACIAL
OILINESS 1 ﬁhinr R ;‘-’:IL%IE:LSE:
< —— FiSimnne OF FIRMNESS

START line= oround
HERE T [ctick]

Undereye [ryne ==, lines ond
circles, wrinkles around
puffiness thee wyes

]
[ susmiT KJ
& l_l_lﬂ Internet

w I

Points to observe

A Anonymous usage statistics is automatically collected by the Chanel servers. Chanel can use this
information to better understand its customers and improve its products.

To continue
“Submit” to get product recommendations.
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Diagnostic Tool Results

/3 sephora.com: Makeup, Skincare, Fragrance - Microsoft Internet Explorer

&Send

J File Edit Wiew Faworibes Tools  Help

J smBack « = - () ot | {Qhsearch [ Favorites & @ History ||%- =h -

J Address @ 2% 25201 % 25201 % 25200%:25200% 25 20 3~language  en-us!location!us | pagelDInull-G 1 OFEE3435C559! 129.33.32.124~generalj ﬁ’GD

W SEPHORA STORES & EVENTS

SHOPPING BASKET | SEARCH -

GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

“ SEPHORA.COM HoME | wy

BATH & BODY | TOOLS & ACCESSORIES

FRAGRANCE | MAKEUP | SKINCARE

FRAGRANCE MAKEUP

SOLUTIONS FOR SPECIAL NEEDS

CONTROLE IMPERFECTIONS
1 BLEMISH COMTROL

WHAT'S MNEW SPIRIT OF CHAMEL
Wiy S our
Recommendations.
ESSENTIAL MOISTURIZERS
HYDRAMAX
® BALAMCED HYDRATING GEL

CHANEL

SKIN CARE GIFTS AMD ADVICE

GIFT GIVING  CHANELTIPS  CHAMEL OM SEPHORA

Wiewy Diagnosis
Eedo Diagnosis

W CUSTOMER SERVICE

Printshle Yerzion @

|@ hitbp:ffsvndicator . chanel. comifeature, asp) _wsmlpageseryer137_wsmidata=instance=http:/fsvndicator, chanel o |@ Inkernet

Points to observe

A The appropriate products are offered to the user. Chanel creates and maintains the business rules

associated with suggesting the right products based on the data entered by the user.

B Product recommendations by Chanel highly improve customer satisfaction and reduce the rate of

product returns.

To continue
“Printable Version” on the top-right part of the window.
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Diagnostic Tool Results — Printable Version

/3 sephora.com: Makeup, Skincare, Fragrance - Microsoft Internet Explorer

J File Edit Wiew Faworibes Tools  Help &hend

J smBack « = - () ot | {Qhsearch [ Favorites & @ History ||%- =h -

J Address @ 2% 25201 % 25201 % 25200%:25200% 25 20 3~language  en-us!location!us | pagelDInull-G 1 OFEE3435C559! 129.33.32.124~generalj ﬁ’GD

“SEPHORA_COM HOME | MY ACCOUNT | SHOPPING BASKET '.-'-EFIF:II!H-

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

W SEPHORA STORES & EVENTS W CUSTOMER SERVICE

=10l x|

WHATS E
JCHANEL on Sephora PRINT CLOSE | jpuota

PRECISION DIAGHOSTIC RESULTS
{Printakle Yersion)
The unigue PRECISION diagnostic systerm uses the answers you chose to determine your
personal Skin Profile and select the targeted products recommended for your skin.

Becol “adr skin can change with the seasons, climate and other factors. Checkyour diagnosis b
periodically to adapt your skin's treatrment ritual as needed. To redo your Skin Profile, just
close this window and select"Redo Diagnosis"to the right.

ESSE
YOUR PRIORITIES
Essential Moisturizers
HYDRAMAX GEL
| inhtiwerirtht el rmolsinn with vitamine reramides and an anti-enmeme infredient hvdratec _I

v

y | °

SOLUTIONS FOR SPECIAL NEEDS

CONTROLE IMPERFECTIONS
BLEMISH COMTROL

|@ hitbp:ffsvndicator . chanel. comifeature, asp) _wsmlpageseryer137_wsmidata=instance=http:/fsvndicator, chanel o |@ Inkernet

Points to observe

A The printable version is created by Chanel, but customized to include the Sephora name so that
customers can print the list and complete the purchase at Sephora stores countrywide.

To continue

“Close” to close the pop-up window.
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Diagnostic Tool Results

/3 sephora.com: Makeup, Skincare, Fragrance - Microsoft Internet Explorer

J File Edit Wiew Faworibes Tools  Help &hend

J smBack « = - () ot | {Qhsearch [ Favorites & @ History | By S -
J Address @ 2% 25201 % 25201 % 25200%:25200% 25 20 3~language  en-us!location!us | pagelDInull-G 1 OFEE3435C559! 129.33.32.124~generalj ﬁ’GD
W SEPHORA STORES & EVENTS W CUSTOMER SERVICE

“ SEPHORA_COM HOHME MY ACCOUNHT SHOPPIHNG BEARASKET '."-EFIF:II!H-

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

CHANEL

WHAT'S MEW SFIRIT OF CHANEL FRAGRANCE MAKEUP SKIN CARE GIFTS AMD ADVICE @

GIFT GIVING  CHANELTIPS  CHAMEL OM SEPHORA .

Wieny Diagnasis
Wiy S our Eedo Diagnosis
Fecommendations. Printable Yersion =

ESSENTIAL MOISTURIZERS

HYDRAMAX
BALANCED HYDRATING GEL

SOLUTIONS FOR SPECIAL NEEDS

CONTROLE IMPERFECTIONS
BLEMISH COMTROL

| Kl

|@ hitbp:ffsvndicator . chanel. comifeature, asp) _wsmlpageseryer137_wsmidata=instance=http:/fsvndicator, chanel o |@ Inkernet

Points to observe

A Product recommendations also provide an excellent opportunity for Chanel to introduce new products
to customers shopping at its retail partners.

To continue
"Gifts and Advice” and then “Chanel on Sephora”.
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Customized Chanel on Sephora Section

/2§ sephora.com: Makeup, Skincare, Fragrance - Microsoft Internet Explore B ] 5

J File Edit Wiew Favorites Tools  Help &Kend ﬁ
J dgack ~ = - Q) ot | Qi Search [ Favorites & #History ||%v S B -

J.ﬂ.gldress @ deFgnavsub%3dc%26Feature%3dseph0ra~|anguage!en-us!Iocatinn!us!pageID!nuIING!D?FDBCHF?ES!129.33.32.124~generalj @GD

SEPHORA STORES & EVENTS CUSTOMER SERVICE [

“SEPHORACOM HOME | MY R UHT | SHORFPIHG B ET ::Enl::-::n-

FRAGRAMCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

CHANEL

WHAT'S MEW SPIRIT OF CHAMEL FRAGRANCE MAKEUP SKIM CARE GIFTS AND ADYICE
GIFT GIVING  CHAMELTIFS  CHAMEL OM SEPHORA

CHANEL ON
— ~ SEPHORA

|IRRESISTIBLE AURA: ALLURE CAMDLE
HOLIDAY AGUALUMERES WATER PALETTE

RRESISTIBLE AURA: ALLURE CANDLE

i)

1

4
B

|&1Paoints to observe : [ [ |4 wnternet

A A special section in the Chanel boutique contains information and products specific to the Sephora site.

To continue
"Proceed to Buy” at the bottom of the window.
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Allure Product Page

sephora.com: Product - rosoft Internet Explorer - [Working Offli =101 =]
J File Edit Wew Favaorites Tools Help @gmﬂ ﬁ
J gack - = - @) 7 | Qi Search [ Favorites & #History ||%v = -
J.ﬂ.gldress @ htkp: S, sephora, comnfbrandschanel/product, hkml?productID=FWAF WOED j 6’60

W SEPHORA STORES & EVENTS

“ SEPHORACOM HOME | MY OUNT | SHOPPIHG BASKET ::Enl::-::n-

FRAGRAMCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

HANEL

WHAT'S MEW SPIRIT OF CHAMEL FRAGRANCE MAKEUP SKIM CARE GIFTS AMD ADVICE
FACE EYES LIPS MAILS BREUSHES

ALLURE

SCEMTED CANDLE

Peach-coloured with a zolid baze, the candle creates an unforgettable
cormbination of amber light and true fragrance.

Lang-lasting candle makes an excellent gift and can transform a room with
the armbience of ALLURE. (Lirnited Edition)

To arder, pick a quantity and click on "Place in Basket"

4 BACK TO FRAGRANCES Click

PRODUCT NAME ITEM # PRICE QrY. EAVORITES BUY
5.3 oz s78088 $40 £ MI_:.

L

& : E l_ | Internet

Points to observe

A The Chanel navigation bar is available throughout the buying process.

To continue
"Place in Basket” to proceed to the shopping cart.
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Sephora Shopping Basket

3 Sephora.com: Shopping Cart - Microsoft Internet Explorer 101 =l

J File Edit Wiew Favorites Tools  Help &Kend i
J daBack ~ = - Q) at | Qi Search [ Favorites & #History ||%v S -

J.ﬂ.gldress @ Rkt v, sephora, com/basketiCart, jhkml? _DARGES=%2Fincludes32F0rderFarm, jhtml. 2 j 6’60

SEPHORA STORES & EVENTS

“ SEPHORA_COM HOME L OUHT SHOPPIHG BERSKET

FRAGRANCE | MAKEUP | SKINCARE | BATH & BODY | TOOLS & ACCESSORIES | GIFTS | TIPS & TRENDS | BRAND SPOTLIGHT

shopping basket Sian In
n SHOPPING BASKET ;E::g SHIPPING INFO g;gé BILLING INFO g;:% CONFIRM ORDER

Get more infarmation on zhipping prices & tirnes, gift packaging, and security & privacy,

CONTINUE SHOPPING PROCEED TO CHECKOUT

——@ Lezcription Itern # Price o] TH Armt, Rernove
CHAMEL CHAMEL M® 5 EALl DE PARFIIM SPRAY /1.2 oz 43711 $52.00 |1 $5z.00 |-
CHAMEL ALLURE SCEMTED CANDLE /' 5.3 oz o7s0es §40.00 Il $40.00 |-

If you changed any quantities or rermoved RECALCULATE Subtotal: $92.00

itern, please press the recalculate button,
* FREE SHIPPIMG ©M ORDERS OWER $60

[ conTinuE sHoPPING | PROCEED TO CHECKOUT

XY =] QuickCheckout

wihat iz QuickCheckout by AOL?

MUuST-haves:

BeneFit / Kitten MNew vork "Charge It" Lorac / Cream Eyeshadow Compact
Shopping Lip Shine $16 $20
a =l
|&] Done |4 Intermet v

Points to observe

A Since the Sephora user session is constantly alive, additional products are added to the “live” shopping
basket at the Sephora site.

To continue

The tour is over. You can continue and the Chanel products you selected, or contact us at
info@webcollage.com or at (212) 563 2112 for information on how WebCollage can help you better
support your distribution channels.
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